






still look to satisfy

their snack cravings,"

Arcouet notes. "They
want to continue

to treat themselves

but now for less

money. "
In more of the

mainstream envi­

ronments, Shearer's

Foods, Inc., Brewster, Ohio, rolled out

Tangos tortilla chips, which are available

in Multigrain, Cantina Style and Cheese
Nacho varieties.

"Consumer interest in better-for-you

products is still a driving trend in the
salty snack food category," says Paul

Smith, director of marketing and product

management for Shearer's. "While not

necessarily applicable to all products,
consumers continue to look for snacks

that taste great but offer something a
little better for them."

Additionally, Natural Snacks, LLC

is doing what it can to be a superhero

through its introduction of Whole Grain

Blue chips and Whole Grain White chips,

sold under the Mexi-Snax brand. Each bag

contains six servings of whole grains and is
Continued on page 76

mar­

keting
for the Rockville

Centre, N.Y.­
based snack

manufacturer.

Made with real

corn, extra virgin
olive oil and

natural ingredients,
these non-trans-

fat chips deliver

a unique blend of

popped corn and
tortilla chips in Sea

Salt, Zesty Ranch
and Nacho Cheese

varieties.

"Even in bad eco­

nomic times, people

By Marina Mayer

Just like the superheroes of yesteryear, today's tortilla
chip makers are bombarding the salted snack category

with newer and bolder varieties blended with , i"""./

better-for-you powers. ~~~._.~~i~J
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they're breaking down~

barriers by teaming'up

with other categories and

sustaining their lifespan

through brave products

mixed with hale-and-hearty
attributes.

Medora Snacks, LLC reso­
nates this trend with the in­

troduction of Corners Popped

Corn tortilla chips, which

marries popped corn and tor­

tilla chips, says Arcouet, vice

president of operations and

According to Lu Arcouet, all one

needs is a cape, tights and the right

products to become a superhero.

Although a costume alone won't in­

crease sales or expand brand awareness, a

flurry of new product introductions might

be the ideal set of powers necessary to fend

off the other powers-that-be within the

tortilla chip category.

During the past year, tortilla chip

manufacturers have masterminded the chip

aisle by reinventing the way the tortilla

chip is produced. Instead of traveling down

the same paths as previous years of lore,
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